ARCHISTORM

ARCHISTORM, focuses on the whole actuality and evolutions
WM of architecture, conception, and design for designers and
decision makers.

n In summary : projects, last realizations, e.g of implementa-
v tions, in-depth thematic files ...

With a bi-monthmy periodicity, ARCHISTORM identity is made
by its transversality.

Throught its abundant content, ARCHISTORM defends its
selectivy and authenticity of creation in the fields of archi-

tecture and design. It becomes the inescapable journal
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NOUVELTIES FOR 2020

ARCHITSORM extend its approarch while keeping it real with
the publication spirit, the new formula will take up subjects

6 ISSUES PER YEAR on space design, interior architecture through realisations

and technic files and themes. The publication will explore
+ 6 SPECIAL ISSUES . . .
questions around materials in a more transversal way with

14600 COPIES opinion columns from leading figures who will complete a
strong prospective approach.
32000TO 35000 PROFESSIONAL & Pprosp PP
READERS
ARCHISTORM PUBLICATION DIRECTOR ART
Marc Sautereau Amandine Blondelet
PUBLICATIONS m.sautereau@bookstorming.com a.blondelet@bookstorming.com
, SUB EDITOR DIFFUSION
49, boulevard de la V|IIett'e Solveig Placier MLP in kiosks and press house
75010 Paris s placier@bookstorming.com Pollen Difpop in specialised bookshopes
tel. +33 (0)1 4225 1558 Export Press in Europe
PARTNERSHIPS (France - Belgium - Luxembourg - Switzerland)
ART, DESIGN & ARCHITECTURE free distribution
SUPERVISOR VIP places, fair trades, hotels
Sébastien Maschino
s.maschino@bookstorming.com FURTHER DETAILS
www.archistorm.com
l@' n y DESIGN & ARCHITECTURE
Eva Magnier
prescriber communitg of more than e.magnier@bookstorming.com

29 100 followers on social medias



GENERAL SUMMARY

ACTUALITIES
PANORAMA OF ARCHITECTURALE TRENDS’
OPINION COLUMN OF AN ARCHITECT

FOCUS
Two files of 2 pages, each on an architectural realisation.

ARCHITECTURAL ACHIEVEMENTS
Five files from 6 to 10 pages,
each on an architectural realisation.

ARCHITECTURE AND INTERIOR ARCHITECTURE STUDIO PORTRAIT
Portrait of an architecture and
an interior architecture studio

through a meeting of its team and its space.

HOTEL EXPERIENCE
Thematic file of 6 pages focusing on a hotel.

INTERIOR ARCHITECTURE
File of 8 pages on an interior realisation.

PORTFOLIO
Portfolio of 8 pages dedicated to an architecture photographer.

DECODING
CHRONIQUE

PRODUCTS & SOLUTIONS
EXPERT OPINION COLUMN

Space dedicated to the opinion of a personnality
from a material library or a space planner.

EXPERT'S ANSWER
Interview of a professional manufacturer/industrialist.

MATERIAL'S FILE
Sélection of products and solutions.

SOCIETAL FILE
Column on a societal topic by Sophie Trelcat.

BLOCKBUSTER
Paul Ardenne opinion piece.

ARCHITECTURAL HERITAGE
Reflexion on moderne architecture by Simon Texier

Below : «inspiration»

Below : «Architectural Achievements»

ARCHISTORM

ART & ARCHITECTURE
The temptation of a total art ?

ZEITGEIST
Intersecting look on a key question by Christine Desmoulins

POINT OF VIEW

STORY OF A BRAND - DESIGN

STORY OF A BRAND - ARCHITECTURE
DESIGN

PRODUCT INSPIRATION

ARCHILIB SELECTION
MANIFESTATION

Below : «focus»

Below : «material’s file»

:::::

Below : «Architecture portrait»
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EXPECTED EDITORIAL
PLANNING FOR 2020

N°100
JANUARY-FEBRUARY 2020

Closing date : 02-12-2019
Parution date : 02-01-2020

N°101
MARCH-APRIL 2020

Closing date : 31-01-2020
Parution date : 02-03-2020

N°102
MAY-JUNE 2020

Closing date : 30-03-2020
Parution date : 04-05-2020

N°103
JULY-AUGUST 2020

Closing date : 29-05-2020
Parution date : 01-07-2020

N°104
SEPTEMBER-OCTOBER 2020

Closing date : 24-07-2020
Parution date : 01-09-2020

N°105
NOVEMBER-DECEMBER 2020

Closing date : 30-09-2020
Parution date : 02-11-2020

ARCHISTORM

PRODUCTS & SOLUTIONS : Light transmission : glasses, lighting and mesh
INTERIOR ARCHITECTURE PORTRAIT : Gilles & Boissier.

RANKIING OF THE 50 PERSONALITIES THAT MADE 2019 !

“612 LE CAHIER SUISSE D’ARCHISTORM”

30 pages dedicated to a selection of helvetic architectural achievements.

PRODUCTS & SOLUTIONS : Shower-room, know-how and solid surface

INTERIOR ARCHITECTURE PORTRAIT : Toro & Liautard.

“CENTRALITE DU GRAND PARIS” the information off-print on the Grand Paris, special MIPIM.
THE SPECIAL ISSUE ON INTERIOR, PANORAMA OF TRENDS, RETAIL, RESTAURANTS, HO-
TELS, WORKSPACE, published and distributed at the occasion of the RENDEZ-VOUS DE
LA MATIERE and offered to visitors.

SPECIAL DISTRIBUTION :

RENDEZ-
\sous &
MATIERE

WORKSPAC

PRODUCTS & SOLUTIONS : Coverage, facade, roofing, rooftops & green roof.
INTERIOR ARCHITECTURE PORTRAIT : Patricia Urquiola.

“612 LE CAHIER SUISSE D’ARCHISTORM”

30 pages dedicated to a selection of helvetic architectural achievements.

PRODUCTS & SOLUTIONS : Landscape and gardens
INTERIOR ARCHITECTURE PORTRAIT : Cabinet Alberto Pinto.

PRODUCTS & SOLUTIONS : Work.

INTERIOR ARCHITECTURE PORTRAIT : India Mahdavi.

“612 LE CAHIER SUISSE D’ARCHISTORM”

30 pages dedicated to a selection of helvetic architectural achievements.

SPECIAL DISTRIBUTION :

FRANCE AR S

PRODUCTS & SOLUTIONS : Heating, thermal insulation and joineries.
INTERIOR ARCHITECTURE PORTRAIT : Fabrizio Casiraghi.
“CENTRALITE DU GRAND PARIS” the information off-print on the Grand Paris, special SIMI.

SPECIAL DISTRIBUTION :

sif\\c



ARCHISTORM

GENERAL INFORMATION

SPREAD OF READERSHIP TARGETS

Following the studies of the 10/02/2018

ABC1 - upper class

Public & private Liberal professions and seniors
contracting authoririties executives
Public institutions

(CAUE, SEDAP, DDE, Drac...)
& governments \

Engineering 2%
consultingoffices — —————— 9%

Readership estimated between 32 000
et 35 000 professional readers

(Readers rebound in studios and insti-
tutions multiply per 3 the numbers of
readers according to estimations)

Teaching professions
& students

Prime contractors
(Architect, Interior Architects, Urban Planner,
Landscapers) & designers

PRINT RUN TECHNICAL INFORMATION
Bi-monthly (6 issues per year)

EU: FR- 8,90 euros,

215X 285 mm (+5 mm bleeds)

PDF (Acrobat 3.0/4.0/5.0 compatibility)

ARCHISTORM is distributed to 14 600 copies
e 4400 copies for subscribers

e 3800 copiesin specialised bookshops
e 5200 copiesin kiosks

CMYK, 300 dpi
e 1500 free sending for promotional needs All fonts converted to outlines
(Architectes mentionned in the magazine, promotion to the major Crop marks

architecture studios in France, Switzerland, and Belgium..

* The printing can be increased on demand.
* Special issues and off-prints on demand.
* Please contact us for cost estimation.

FAIR TRADE PARTNERS

5000 copies distributed
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ARCHISTORM

PRINT RATES FOR 2020

ADVERTISING RATES

Standard advertisements with CMYK color model Foﬁrﬁfa:‘eMM FOR;::I;::IMM RATES;:::;S; EXCL.
Simple page recto or verso 215x 285 205x275 2900

Double page spread 430x 285 420x 275 6200
Premium advertisement with CMYK color model

Back cover 215x285 205x 275 5300

Inside front cover 215x285 205x275 3700

Inside back cover 215x 285 205x 275 3300

Double centrale page spread 430x285 420x275 7800

SPECIAL ISSUES AND OFF-PRINTS

To enable a better communication on your products and events our editorial q”cﬂlsro,m\
team offers the possibility to conceive special issues, editions and off-prints,
implements as follow :

e Aflatproposal with a whole report written by a professionnal journalist
(text and interviews of major personnalities) ;

e Page setting; \

e 1000 to 3000 copies of the document depending on your needs ;

e |nsertion in ARCHISTORM..

QRCHISTOR M\

* Special Issues and off-prints
* Feel free to contact us for any specific quote.




WEB & SOCIAL MEDIAS
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As an extension of ARCHISTORM webzine, its social
medias spread the whole published content.

These mediums publish actualities, and evolutions of
architecture and design and product novelties
under a visual form.

These mediums also present exclusive content on
Bookstorming group : publication of ARCHISTORM,
special issues and editions, ArchiBooks,

ArchiLib exhibitions, events.

A prescriber community of more than
29 100* followers on social medias.

*Increase of 11.5% of followers per month

EXCLUSIVE ARTICLE
PUBLICATION OF PRINT ARTICLES

13 000 UNIQUE VISITORS PER MONTH
30000 UNIQUE PAGE SEEN PAR MONTH

ARCHISTORM

As an extension of ARCHISTORM, the webzine
strives to publish content and digital products for
the fields of architecture, and design.

The editorial website focuses on the current news
and evolution in the world of architecture and
design, by publishing simultaneously articles from
the printversion and exclusive content.

This content is aimed to be broadcast through
social medias.

ARCHISTORM is a part of a group involving a publi-
shing house specialized in architecture, urbanism,
and design, specialized bookshops and events, for
prescribers, such as the Rendez-vous de la Matiere.

ARCHISTORM is the unrivalled architecture webzine
offering a daily feed.

DIFFUSIONS OF THE WEB
PUBLICATION

60 INTERACTION PER POST
2.5% OF COMMITMENT RATE

AARCHISTORM

20 000 likes (Bookstorming, Archilib, Archistorm)

@ A

1642 followers

2000 contacts

B ¢

5520 followers (Taux d'engagement en progression 2,50 %)



ARCHISTORM

DIGITAL RATES FOR 2020
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LES PLUSLUS

Article written by a journalist illustrated with RATES IN

. - e visual content EUROS
" W i Highlighted on the website front page EXCL.
: @ s Shared on social medias CHARGES
pjomsen ue 0 1 article + share on social medias 800
3 articles + share on social medias 1900

archistorm_magazine
/ARCHISTORM Bookstorming ./ Les éditions Archibooks / Les revues Archistorm et Centralités du
n B @ &5
@& e @ 2
2 L3 L]
ARTEQ ToA Matériauth. Archistorm As93
Visual communication on social medias EUROS EXCL.

Product’s video/image gallery sharing 1000



ARCHISTORM

DEDICATED NEWSLETTER

Dinformation and advertisement disseminationservica via e-mail mes-
sages to a data base of more than 89 000 professionals specialised in
architecture, design and urbanisme.

As an extension of ARCHISTORM magazine and website, ARCHISTORM

offers its advertisers (industrials, suppliers...) a newsletter service to in-
form prescribers of the launch of new products, technical innovations or
simple customized message about industrial’s news.

The increase of ARCHISTORM.com visitorship (13 000 unique viewers
per month, 30 000 unique page viewed per month) insures a great vi-
sibility to advertisers through the publication of ARCHISTORM’s news-
letter actualities in the product column of the website.

SPREAD OF READERSHIP

Following the study of the 10/02/2018

REPARTITION BY ACTIVITY

40% Architects

26 % Interior Architects, Space designers
12 % Contracting authorities

10% Design offices

8% Contacting Authorities, Promoters and Developpers

3% Journalists

1% Teaching professions and students

SOCIO-PROFESSIONAL REPARTITION

INFORMATIONS

1to 2 sending per week

330 clients
industrials, manufacturers, fair trades...

89 000 subscribers including 27 000 prescribers

average click rate 16%
average opening rate 34 %

ELEMENT TO PROVIDE :

Newsletter subject
98 signs maximum - space included

Introductoy sentence
500 signs maximum - space included

lllustration picture
Horizontal format preferably - caption if needed

Newsletter text
5000 signs maximum - bold, italics, links... included

Practical information
contact details, schedule, timetable, website...

Logos cut out or on a white background
#Hashtag related to your information

mailing date wanted

26%

C.E.O

18% Intermedary professions

12% Employees

3% Others (pensioners, unemployed...)

01

02 03 04 05 0

41% Executives and
Intellectual professions



ARCHISTORM

NEWSLETTER RATES FOR 2020

CLIENTSS

(non exhaustive list)
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CLICK-ON VISUAL
620 x 385 pixels

INTRODUCTORY SENTENCE
1to3lines

Vienez experimenter les demnieres technologies Dyson

La divigion Dyscn Professional @ le plasi de vous comisr 3 un dubnemeant au

sidge e Dyson France sBué au 9 Vila Pierrs Ginier 73013 PARIS afn
Fexpéiimenter les dernitres teehnologies Dyson be mandi 19 juin & partir de NEWSLE‘”‘ER TEXT
18h30.

10to 50 lines

Cat dvénemen! sera l'occasion de découvir ou redécouwil nos solufions
FEclarage, nos séha-maing, nos sdehe.cheves. Nos purificatewrs d'air el mos
FEpiAlBurE .

anneTels de ravsd. » James Dyson

SOCIAL MEDIA/NETWORKS LINKS

:;:::D:;l i :1_5‘.5.: a ._-_C?TI::’B’ velie  ordsence  par omal A 1or mang [optiona”
dgson e ot LOGOS & TECHNICAL INFORMATION
1ormany
RATES IN
ARCHISTORM NEWSLETTER  EUROS EXCL.
CHARGES.
1 sending 690

3 sendings 1890



