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WEBSITE

As an extension of ArchiSTORM, the webzine strives to pu-
blish content for the fields of architecture, design and digital
products.

Theeditorialwebsitefocusesonthe currentnewsandevolutionin
theworldofarchitectureanddesign,bypublishingsimultaneously
articles from the print version and exclusive content.

This content is aimed to be broadcast through social medias.

ArchiSTORMis a part ofagroupinvolving a publishing house spe-
cialisedinarchitectureurbanismanddesign,specialisedbookstores
and a yearly event, the «<Rendez-vous de la Matiére», intended to
prescribers.

WEBSITE VISITS

On February 20th 2018:

13 000 unique viewers per month.
50 000 unique page seen per month.

A prescriber community of more than 26 000 followers on
social medias

n 20 000 likes (Bookstorming, Archilib, Archistorm)

@ 3300 followers (increase of 2.5% of commitment rate)
y 1642 followers

m 2000 contacts

WEB ARTICLE

cost €

1 article 800

DISPLAY BANNERS

Click rate 1%

Slider (728 x 90 px) 800

Technical information :
jpg or .gif or .png / RVB / 72 dpi
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TARGETS

Public institutions &

governments

Engineering . 2
consulting offices 9%

Public & Private
contracting authorities

Teaching profession
& students

Following the studies of the 10/02/2018 Architectes & designers

> 60 % of architects
> 20 % of space planners
> 20 % of designers

%200

ARCHISTORM

www.archistorm.com



wine: ARCHISTO

ONLINE NEWSLETT

NEWSLETTER ELEMENTS TO PROVIDE

Information and advertisement dissemination service viae-mail - Newsletter subject, 98 signs maximum - space included.
messages toadatabase ofmore than 89000 professionals specia-
lised in achitecture, design and urbanism.

M
ER

- Introductory sentence, 500 signs maximum - space included.

- lllustration picture, horizontal format preferably - caption if needed.

As an extension of ArchiSTORM magazine and WEbSite, ArchiS- - Newsletter text, 6000 signs maximum - bold, italics, links ... included.
TORM offers its advertisers (industrials, suppliers...) a newsletter - Practical information - contact details, schedule, timetable, website ...
service to inform the prescribers for the launch of new products, - Logo on a white background.
technicalinnovationsorsimplecustomizedmessageaboutindus- - #Hashtag related to your information.

trial’s news. - Mailing date wanted.

Theincreaseof ArchiSTORM.comvisitorshipinsureagreatuvisibility
toadvertisersthroughthepublicationof ArchiSTORM'snewsletters NEWSLETTER m

actualities in the product column of the website.
1 mailing 690

3 mailings 1890

STATISTICS

> 1 to 2 mailings per week
> 330 clients (industrials, suppliers, trade fairs...)

> 27 000 followers (prescribers in architecture, design and town
planning)

> Specialised advertisement of 6000 signs maximum
>34% of average opening rate
> 16 % of average click rate

Full access to the statistics of the mailing
(numberoflettersopened, keywords,num- CLICK-ON VISUAL -
ber ofvisitors on your website, typology of SOOOGOOOOG
. 620 x 385 pixels
your readership...)

INSPIRED

o GUARDIAN
Gy BYASS

INTRODUCTORY SENTENCE
SOOOOOOOOOO—® | (optional captation)
1to3lines

NEWSLETTER TEXT La plateforme en ligne « Guardian Inspiration » propose des images de projets architecturaux
<><><><><><><><><><><><><>—. remarquables, filtrés selon des critéres d'esthétique, de performance ou de localisation. Les utilisateurs de
. Guardian Inspiration peuvent créer leurs planches d'inspirations et partager en un clic via les réseaux
10to 50 Imes sociaux leurs projets favoris. Pour découvrir les infinies possibilités offertes par le verre, visitez
www.guardian-inspiration.com.

NETWORK LINKS PY
OO
1 or many
&3 GUARDIAN
LOGOS . = GLASS
1 or many See what's possible™

information@guardian.com
www.guardian-inspiration.com
hitps:fitwitter.com/guardianglasseu
hitps:/iwww linkedin.com/showcase/16187465/

PRACTICAL INFORMATION
—e

click-on links and emails
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SUBSCRIBERS TYPOLOGY

REPARTITION BY GENDER

54 %

REPARTITION BY REGION

lle-de-France
Auvergne-Rhone-Alpes
Hauts-de-France
Nouvelle Aquitaine
Occitanie

Grand-Est

PACA

Benelux - Suisse

Men

Women

31%

SOCIO-PROFESSIONAL REPARTITION

CEO

Executive and
intellectual professions

Intermedary
professions

Employees
Others

(pensioners,
unemployed...)

41 %

REPARTITION BY AGE

20to34y.0

35to49y.0

50to64y.0

65y.0and
more

45%

REPARTITION BY ACTIVITY

DE Architects

Interior Architects
Architecture lover
Designers / Decorators
Town planners

Journalists

Teaching profession
and students

40 %

Clients
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BIM, UNE FORMATION
DU POLE
ENVIRONNEMENT VILLE
& ARCHITECTURE

\ ACTUALITES

»

LES PLUS LUS
BIM, UNE FORMATION DU POLE
ENVIRONNEMENT VILLE &
ARCHITECTURE

LE CENTRE SOCIOCULTUREL CHRISTIAN-
MARIN

HISTOIRE D'UNE MARQUE « MARIUS
AURENTI » Le béton revisité

Logements et foyer 4 Vigneuxsur-Seine
Margot-Duclot Architectes Associés

Chateau d'eau V+, Belgique

Portrat : Philippe Gazeau

PROPOSER UNE &
REALISATION
A LA REDACTION Bl

LA NEWSLETTER

[~ ]

www.archistorm.com

ArchiSTORM Publications
49, boulevard de la Villette

75010 PARIS

t/+33(0) 142251558

Web : www. archistorm.com
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Publication Director
Marc Sautereau
m.sautereau@bookstorming.com

Partnerships contac
Architecture & Design
Superviror

Sébastien Maschino
s.maschino@bookstorming.com

In charge of partnerships
Eva Magnier

e.magnier@bookstorming.com
Roberta Faria
r.faria@bookstorming.com

Pour en savoir plus

www.archistorm.com




